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CASE STUDIES AND TEACHING NOTES

Vatavwala, S. and Nargundkar, R., (2019), Myntra: Venturing Offline, Case Centre, (Case
No: 520-0013-1 and Teaching Note No: 520-0013-8).

Thomas, S. Abhishek, Vatavwala, S., and Sinha, P.K, (2017), BigBasket.com:
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